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About CALVENDO
See Your Images for Sale on Amazon etc.!
For many years, self-publishing has been a viable option for anyone
who enjoys writing. CALVENDO now gives this opportunity to people
who don’t feel and think in words but in images and colors: photographers, graphic artists and designers, painters and illustrators.
With the advent of digital media, the time has come when authors no
longer need to feel frustrated with the opaque conditions imposed
by the editorial departments of publishing houses, which are often
slow and skeptical of just about any project. Many writers would receive dozens of careless rejections before they finally took their luck
into their own hands and became hugely successful with their selfpublished books (printed on demand) or e-books.
What about you? Are you creative too? But your passion is not words
but images? Do you take pictures? Draw? Paint? Do you love to create
designs?
Now there is an easy way for you to get published. You carry no financial risk and yet you can enjoy the full support of an established publishing house, including its distribution system. And of course there
is the prospect of receiving absolutely fair pay.
When your work is chosen for publication, it is given an ISBN and can
be ordered through Amazon or any other online book shop, as well as
through your local book store – everywhere books are for sale. With
a little luck your products will be for sale with many other online or
local retail businesses. And then you can enjoy your success!
Or are you already busy creating your next CALVENDO project?
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Sophisticated Technology:
CALVENDO’s Production
Editing, accounting, distributing, and much more ... CALVENDO has
created an internet platform that integrates all areas of production
and distribution, which commonly occupy several separate book publishing departments with many individual employees using a number of different computer applications.
The platform allows you to create your project – be it a calendar or a
poster book – simply using our application, the CALVENDO Publisher.
You have the option of choosing a calendar grid from a large number
of templates and editing your images and text using our Editor, just
as you would with professional page layout software. Alternatively,
you can design your project using your own program and then upload
it as a PDF file in our Editor.
Once your project is complete and a customer has ordered a product
created from this material, all necessary data is automatically sent
to our printing office. Working with sophisticated technologies and
up-to-date machinery, our printers create high-quality, wire-bound
calendars or Flipart products (such as poster books) from valuable,
FSC-certified, coat-ed printing paper. They will print as many copies
as retailers order for their customers.
Simultaneously, data is sent to CALVENDO’s accounting office – after
all, you want to get paid! And to let our retail partners know about
new products, we enter the data in the VLB, the list of German books
in print, which is available to bookshops and those who maintain the
retail catalogues. Now, your products can be ordered through these
lists.
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Go Ahead and Publish
On its website, CALVENDO makes everything available to authors that
they need to prepare a calendar or a Flipart product (ex. poster book)
for publication using their own images and/or writing.

Step 1: Initially, all that is needed for your registration is your first
name and last name, your email address and your password.
Go exploring on the CALVENDO site and discover the many options!
What will be your first project? A photo calendar? Flipart, like a poster
book? Why wait? The CALVENDO Publisher guides you through all the
steps.

Step 2: Upload your images, do the layout for each of the pages,
choose colors and fonts, a calendar grid for your calendar, compose
a title and write your captions. When you do this, the CALVENDO Publisher automatically creates an index page containing the product’s
imprint and thumbnails.
Now you decide on a retail price and come up with a product description. You know your target group; you know who you want to appeal
to, and you know that the quality of the advertising is as important
to the commercial success of a product as the quality of the product
itself.

Step 3: Have you thought of everything? The CALVENDO Publisher will
help you by performing a final data check. It tells you whether your
image resolution is sufficient for printing and whether your layout
meets professional standards. If not, you will have to make adjustments. But there’s no problem there – now you know what’s needed.
Step 4: All done? Then submit your project for publication! Our jury
of photographers, graphic designers and copy editors will determine whether your project meets professional standards. After all, you
want to publish your products and sell them in the professional book
retail industry.
But perhaps you don’t? That’s OK, too! When you are finished with
your project you can also order and sell copies yourself – there is no
limit on the number of copies.
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Step 5: If your project is good to go, our jury will release it for publication. Now your product has an ISBN and within a few days it can be
ordered on Amazon and other online book retailers, or through your
local book shop.
You will receive payment from us for every sold copy and you’ll get the
recognition you deserve. Enjoy your success!

Your Slice of the Pie: CALVENDO Payment
Authors are at the heart of CALVENDO. When you work with CALVENDO
as an author, you receive up to 30 % of the revenue for each of your
sold items. That is fair pay. It is calculated as follows:
Sales price
minus sales tax (goes directly to the tax office)
minus retail margin (goes directly to the retailer)
minus shipping and ordering costs (incurred by us)
= revenue (the amount from which you earn a percentage.)
Your payment increases exponentially with the revenue: A higher
sales price not only results in payment that increases linearly, but
also in a growing percentage, for example 25 % instead of 15 %. This
percentage, which determines your pay, can be as high as 30% (of the
revenue). In other words, CALVENDO payment really becomes attractive when a product with a high sales price sells well.
With our Payment Calculator you can do a run through of how much
you would earn per sold item. You will find details and numbers in
our Payment Tables. Further information, for example about sales tax,
can be found in our FAQ.
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This is how we calculate your pay:
Your pay is linked to the retail price. It increases progressively with
the revenue: A higher sales price results in higher payment.
Further, how much you earn with CALVENDO depends on how many
calendars or poster books (Flipart products) you create, whether you
use your own images and text, and more than anything, how well
they sell and at what price.

And this is how payments are made:
For each quarter of the business year, CALVENDO sends you an email
with an itemized list of the payments you will receive. Experience
tells us that it usually takes a little while before retailers (book shops,
department stores) settle their accounts with us. To ensure that your
account statement is complete, we wait for this settlement from retailers. So it may take a few weeks after the end of the quarter before
you receive your account statement. Some outstanding pay may nevertheless appear in a subsequent statement. Please be patient. And
you’ll also need patience if your payment due is less than 30 euros.
We do not transfer less than this amount to save on bank fees, which
is in your interest as well. Payment is made parallel to the issuing of
the account statement, via wire transfer (domestic) or PayPal (international).
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Retail prices are determined like this:
You decide the sticker price for your product. However, we have a
preset minimum price which depends on the product’s format. This
guarantees you, us and the retailers fair profit contributions, which is
why you can’t go below this price.
As opposed to books, calendars are not subject to Germany’s fixed
book price agreement, so the retail price you set for calendars is basically a suggested retail price. It is in the retailer’s own best interest to
take this as an orientation but no one is obliged to respect it. Setting
the price and deciding in which currency to sell calendars ultimately
is up to the individual retailer.
This is different for Flipart products, which are treated as books and
are therefore subject to Germany’s fixed book price agreement. This
means that the retail price you set will have to be respected by retailers.

A CALVENDO Specialty: Flipart
Flipart products are, for example, poster books – “books that you
hang on the wall”: images and writing printed on separate sheets
that are held in a wire binding like the sheets of a calendar but have
no calendar grid. They can be produced in the same formats as calendars.
Poster books are attractive because, for one thing, they don’t “expire” like calendars and, for another, they offer more variety than
simple posters. Also, they require no framing. Poster books, like all
other books, are subject to the reduced sales tax (currently 7%). Because your payment is calculated from the net price, you earn more
with Flipart products than with calendars.
But Flipart has many more possibilities. We may think in terms of
special products such as books that are centered around any number
of themes, with a wire binding on the side. As time goes by, we are
sure to expand the Flipart repertoire.
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The Publishing House CALVENDO:
Providing Services to Authors
The publishing house CALVENDO is still young but it grew out of a
time-honored family of artists and publishers – the backbone of the
Cornelsen Group. The group’s roots go back to the year 1946, when
Hildegard Cornelsen, together with her husband Franz, founded the
Cornelsen Verlag (Cornelsen Publishing House). With text books that
used a completely new didactic approach as well as her superb illustrations, she soon conquered the industry and the hearts of thousands of students. At Cornelsen, in the beginning was not the word
but the image. The same is true at CALVENDO.
With annual sales of over 450 million euros, the group counts among
the leading publishing houses in German-speaking Europe. More than
3000 employees work to develop, design and distribute products that
focus on education and knowledge. The group’s list includes 23,000
titles. With its brands Heye, Weingarten and Harenberg, Cornelsen is
also a leading producer of calendars in Germany.
CALVENDO is a separate publishing house within the Cornelsen Group
and has its own publishing program. And if you publish with CALVENDO, you may consider yourself a published author as you will sign our
Contract of Publication and you will, naturally, receive pay.
Before publication, CALVENDO will assess the content of your work to
determine if it fits with our publishing program. The person submitting a project is not entitled to having his work published; the right to
decide lies with CALVENDO. It is CALVENDO who is taking the economic
risk as products may not produce adequate sales. Also, CALVENDO covers the cost of registering an ISBN (you save € 71.40).
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In other words, CALVENDO fulfils typical publishing functions, but uses
modern structures to do so. We recognize the opportunities that the
internet offers to creative people: they publish their own work as
self-publishing authors, and CALVENDO takes on the tasks of printing
and marketing, using the complete infrastructure of an established
publishing house.
One might say CALVENDO is a digital art publisher. And indeed we are
much more than one of the many online print shops that will print
calendars. CALVENDO does not just sell products but interfaces with
the retail sector. As soon as your product has been approved for publication, it receives an ISBN and can be sold through Amazon, Barnes
& Noble, or at your local bookstore – practically everywhere books are
sold. With a little luck, it will also appear in many other places, online
and on the street.
Unlike other publishers, CALVENDO does not understand itself as the
licensee of its authors’ copyrights, but rather as their service provider.
With CALVENDO, there is no minimum print run as is the case with large publishers, and there are no additional printing costs the author
must pay, as is the case with small publishers.
In this way, there’s something in it for everyone: authors (photographers, graphic artists, writers) can take a risk-free step into the market, the publisher can expand its program, and above all, customers
can enjoy a whole new range of products.

CALVENDO’s Contract of Publication:
Entering a Committed Relationship
The Contract of Publication defines the relationship between authors,
whose works are published as CALVENDO Products, and the publishing
house CALVENDO (Calvendo Verlag GmbH). The contract is signed only
when the project of a user has been selected for publication.
The contract is important for both sides:
It answers all the questions that usually come up about publishing.
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It serves to protect you and us from all kinds of misunderstandings.
It is simply necessary because copyright law says that we require the
author’s consent before publishing a work!
And we would not want to publish your work without your assertion
that you do not infringe on the rights of any third parties.
The Contract of Publication says, for example:

zz that the author consents to the reproduction and distribution, that
is, the publication of his or her work. That is the essence of the
contract;
zz that the author grants CALVENDO only the non-exclusive rights to
publication, that is, he or she may publish their images and text
somewhere else any time;
zz that CALVENDO may engage in marketing and promotion in order to
sell the product of the author in the best way possible;
zz that the author will receive a reasonable payment if his product
has been sold;
zz that the author reserves the rights to all content that he submits
for publication; in other words that he neither violates the copyright or other rights (for example, personality rights or ancillary
copyright) of any third party.
Please read our Contract of Publication closely and, importantly, before submitting your project for publication! When you submit your
project, you agree to CALVENDO’s Contract of Publication. CALVENDO
countersigns, so to speak, the moment your project is selected for
publication. This is how the Contract of Publication goes into effect,
no signatures required.
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Something Else that’s Indispensable:
Our Terms and Conditions
CALVENDO’s Terms and Conditions define the relationship between a
user of CALVENDO’s website and the CALVENDO Publishing House (CALVENDO Verlag GmbH). You agree to them when you register.
This is good for us and you because the Terms and Conditions address
all questions that commonly occur when people use websites with
restricted access, that is, websites for which you have to register.
They also give us an opportunity to tell you about the “inner workings” of CALVENDO early on in the game.
The Terms and Conditions tell you

zz Who may open an account and which information is required for
registration; that a user can delete his or her account at any point;
that CALVENDO, too, may close a user’s account if this is deemed
necessary.
zz They tell you that any user whose works are sold will receive payment for them.
zz They tell you about the technical quality that CALVENDO needs to
find in their user’s images and texts.
zz They tell you which rights a user who wants to publish a project
has to grant in the Contract of Publication.
zz They tell you that we are authorized to save the content that users
create on and upload to the CALVENDO website.
Please read our Terms and Conditions carefully and before you sign
up for an account. You agree with them when you register with us, so
you should know what you are agreeing to!
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For Your Safety:
The Data Privacy Statement
The CALVENDO Data Privacy Statement defines the relationship between a user of the CALVENDO website and the CALVENDO Publishing
House (CALVENDO Verlag GmbH). You agree to it when you register with
us.
Data Privacy is important to us. Take a look at our Data Privacy Statement to see for yourself. The Data Privacy Statement answers all questions that commonly occur when people register with a website.
It is your right (a right that is protected by law) to know that we are
very careful when processing your data and, of course, we place great
importance on earning your trust. After all, we are interested in working with you.
The Data Privacy Statement says, for example,

zz that we certainly obey the applicable data privacy laws;
zz that we collect personal information only to the extent necessary
to carry out our services;
zz that we do not sell any of the data that you make available to us;
zz that all data about user behavior remains anonymous;
zz that we use Google Analytics and cookies responsibly and with
your interests in mind.
Please read our Data Privacy Statement carefully and before you sign
up for an account. You agree with it when you register with us, so you
should know what you are agreeing to!
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Lawfully, Yours! A Very Short Account of
Publishing and the Law
It is not our intention to bother you with legal paragraphs. But a few
notes on the subject of publishing and the law are in order because
when authors publish their own works or a publishing house reproduces and distributes the works of others, several different rules
come into play, and these rules are defined by law. Please read on to
get an idea about the principle laws that are involved.
The purpose of this introduction is simply to make you more aware
of the issues that are involved. Therefore the information presented
below is neither comprehensive nor is it designed to answer specific
questions. Perhaps you don’t even need to be made aware because
you already are? If you have specific legal questions, we can’t help
you, unfortunately. A lawyer would be the right person to ask.

Copyright
The copyright laws in effect in Germany, Austria and Switzerland resemble one another closely. They grant authors the exclusive power of
disposition over their work. This means that copyright is non-transferable.
Before a publishing house is allowed to publish a work, the author
must give them the right to reproduce and exploit his or her work.
This is commonly (and sensibly) done with a written agreement,
which usually covers a number of further details such as payment or
permissible forms of publication.
Copyright is designed to protect “works of literature, science and art.”
But this sounds more lofty than it is. Copyright actually protects all
works that can be considered “creations of the mind that are above
the threshold of originality.” And this certainly applies to the images, designs, illustrations and writing that CALVENDO has set out to
publish.
For you this means: Never copy the works of others and then publish
them under your own name with CALVENDO! It’s against the law and
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you can cause a whole lot of trouble. It spells trouble for you, not for
CALVENDO, because you assure us by agreeing to the Terms and Conditions and by entering the Contract of Publication that you are not
infringing on the rights of any third party.
The same applies to fonts. You need to make sure that you have permission to use a particular font whenever you choose a font other
than those provided by CALVENDO.
And it’s the same thing all over again with logos and texts such as
quotations or lyrics. Never use logos or texts for which you don’t own
the rights of exploitation. Get permission from the right holder or else
don’t use the logo or text.
The term of copyright is 70 years following the death of the copyright
holder. For example, if an author died on August 31, 1942 you may use
a quote by him on September 1, 2012 or later without acquiring any
rights.

Protected Titles
It is not possible for each and every title phrase to be original to the
extent that it could be regarded as a creation of the mind that is
above the threshold of originality and thereby would be protected by
copyright law. Yet, authors and publishers can rest assured that their
work is the only work on the market that is allowed to be sold with
this title. The reason is that the title of a published work, as long as it
is sufficiently distinctive, is protected by special provisions of German
trademark law.
If we look at it the other way, this means something for you as an
author publishing with CALVENDO: You need to check whether or not
the phrase you have chosen as the title for your calendar or Flipart
product is already being used for another published work. If your
work is actually mistaken for the other, it is likely that the owner of
the title rights will demand that you stop using the title and sue for
compensation!

www.calvendo.de

18

Personality Rights
German personality rights are anchored directly in the constitution.
They protect the individual’s right to develop his/her personality and
have it respected. Personality rights in Austria and Switzerland, while
having a different history, are fundamentally about the same issues
that are being discussed in this handbook.
In everyday life, we encounter these rights quite often in the press,
with celebrities suing against infringement on their personality rights
when the tabloids publish photos from their personal life without
first seeking consent.
Celebrities then invoke the right to their own image. This means they
have the right to control both their image and the context in which
images of them are published.
Of course not only famous people are protected in this way but everyone. This means that you may not simply go ahead and publish
images that clearly show individuals without first seeking and receiving their consent. As an example: Imagine you are in a park and in
this idyllic setting you see a nice-looking couple sitting on an old-fashioned park bench. This would be a great motif. If you take the picture, you will not be allowed to publish it until you have the couple’s
permission. To be on the safe side, you should have this permission
in writing. How else would you prove it in a legal dispute?
Photos showing a crowd at some major event are a different case.
Here you don’t have to get permission from every single person. But
still, it’s best to check in advance with the event organizer to find out
if there is any chance that your photo infringes on any rights. Law in
everyday life is usually a lot more complicated than can be illustrated
here and no one case is like another.
Personality rights do not apply to architectural shots as long as they
have photographer was standing on public ground when he or she
took the shot. This means that you can’t go on private property to
take a picture of a building (this could be prosecuted as trespassing),
but you are certainly allowed to take the picture from the street.
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However, here, too, there can be some subtleties. If in doubt, consult
with a media lawyer.

Tax Law
As usual, the tax office gets interested when you have a positive income. This is the case when your revenue from a particular activity is
higher than your expenses. Your income is subject to income tax. You
can deduct your expenses from this tax. But you can’t deduct your
expenses when the tax office decides to classify your activity as a
hobby. This is the case when your expenses for an activity are greater
than your revenue. If you cannot convince the tax office that – in the
medium or long term – you want to earn money by publishing with
CALVENDO, and the tax office gets the impression that you are in fact
only looking to have your equipment “subsidized”, then they will
doubt your intent to realize a profit and assume that your activity is
a hobby.
In other words, as long as your revenue is greater than your expenses,
you create a taxable income and can deduct your expenses. If, on the
other hand, the tax office does not expect that you will come out of
the red in the foreseeable future, you will not be able to deduct your
expenses for your camera or other equipment.
In terms of sales tax, your CALVENDO payments should be subject to
the reduced tax rate of seven percent. The reduced tax rate applies to
all works that are protected by copyright, that is, works that are considered a creation of the mind and above the threshold of originality.
The situation changes if your work is considered the result of a business activity instead of a self-employed activity. In this case the tax
office does not deem your work to be above the threshold of originality, and in addition to the regular sales tax of 19 percent, your work
is now subject to a trade tax. We recommend you discuss your status
with your tax consultant or lawyer.
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System Requirements
To use the CALVENDO platform, all you really need is a computer that
is relatively up to date. That’s because the CALVENDO Publisher, which
you use to create your calendars and Flipart products (like poster
books), is purely an online application. You don’t need to install graphic design software and you can use any computer to start, look at,
and continue your page layout work.
What you do need, however, is Adobe Flash Player, Version 10.0 or
later. You can download it for free at www.adobe.com if you don’t
have it already.
You will also need to use an up-to-date browser:

zz Internet Explorer 9.0 or later
zz Firefox 4.0 or later
zz Chrome 9.0 or later
zz Safari 5.1 or later
zz Opera 11.64 or later
In your browser’s “Preferences” (sometimes called “Settings” or “Options”), Javascript must be activated and cookies must be accepted.
Your screen’s resolution must be at least 1280 x 800 pixels.
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Your Files:
Resolution, File Format and File Size
It’s best to determine whether your files meet our requirements before you upload them. Think about the fact that images to be printed
on paper need to satisfy far higher quality standards compared to
images that are viewed on a screen.

Image Resolution
CALVENDO products are printed with a minimum of 150 DPI and a maximum of 300 DPI. Projects with images whose resolution does not
allow for this print quality will be accepted by neither our verification
software nor our jury; they are not fit for publication.
Suggested image sizes (height x width):
DIN A2 portrait: 7016 x 4961 pixel
DIN A2 landscape: 4961 x 7016 pixel
DIN A3 portrait: 4961 x 3508 pixel
DIN A3 landscape: 3508 x 4961 pixel
DIN A4 portrait: 3508 x 2480 pixel
DIN A4 landscape: 2480 x 3508 pixel
DIN A5 portrait: 2480 x 1748 pixel
DIN A5 landscape: 1748 x 2480 pixel
Square format (300 mm x 300 mm, = 12 x 12 inches):
3543 x 3543 pixel
Minimum image sizes (height x width):
DIN A2 portrait: 4961 x 3508 pixel
DIN A2 landscape: 3508 x 4961 pixel
DIN A3 portrait: 3508 x 2480 pixel
DIN A3 landscape: 2480 x 3508 pixel
DIN A4 portrait: 2480 x 1748 pixel
DIN A4 landscape: 1748 x 2480 pixel
DIN A5 portrait: 1748 x 1240 pixel
DIN A5 landscape: 1240 x 1748 pixel
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Square format (300 mm x 300 mm, = 12 x 12 inches):
1772 x 1772 pixel
The Info tab in the context menu in the CALVENDO Editor shows you
how large a print of your image can be given the resolution. To do
this, select your image with the mouse. You will receive an error
message after saving if your image resolution is too low.
Cameras with a resolution of 12 mega pixels (i.e. 12,000,000) produce
photos that are compatible with all CALVENDO formats.

File Format and File Size of Images
File format: JPEG
File size: max. 20 MB per image
Format option: baseline (not progressive JPEGs!)
Compression: not less than 80 % (quality level 10) or better
Color depth: 24 Bit/RGB or grayscale
Color profile: ICC. If this information is not included, the default for
the print will be sRGB – which is the standard profile used in digital
cameras – or Dot Gain 20 % for grayscale images.
You can check and, if necessary correct, all parameters with your
image editing software.
If you want to work with CMYK imaging, do the editing with your
image editing program, save all files as PDFs and upload these to the
CALVENDO website. When you work with your own image editing program, we suggest you use our templates and calendar grids. This will
ensure that neither of us runs into any unwelcome surprises.

File Format and Size of Your Finished Page Layout
File format: PDF
File size: max. 100 MB
Color profile: ICC. As with individual images, the default for the print
will be sRGB or Dot Gain 20 % for grayscale images.
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Export settings
Standard: PDF/X-3
Cropping: top = 3 mm, bottom = 3 mm, outside (or right) = 3 mm
and inside (or left) = 3 mm
Crop marks / printer marks: turned off

File Upload
You upload individual images with the Editor, which is part of the
CALVENDO Publisher, by clicking Add Images.
To upload collections of images, go to your account and select My
Content. All images can be accessed in the Editor. We recommend this
way of uploading images if you intend to put together several projects
from one collection.
Upload your finished project as a PDF using the Publisher. Go to New
Project and click on Upload a Project (Option 2). This takes you to the
Settings tab page, where you see an upload button on the bottom
right.
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The CALVENDO Publisher
Your publishing tool
Most desktop publishing programs are highly complex and often too
big a strain on your budget. But another option is available that will
help you create projects that are fit for publication: the CALVENDO
Publisher. Not only will it not fray your nerves, it will also get you to
professional results faster.
This is because the CALVENDO Publisher, along with its Editor – the
actual layout application – provides you with everything you need to
create a calendar or Flipart product such as a poster book with your
own photos, graphic art or writing.
Incidentally, you may enlarge the publisher to full screen. Just click
on the diagonal arrow at the very top right.
The Publisher gives you the autonomy to determine all the aspects
that are important to publication: you choose the format and calendar grid that suit your style, you write the advertising and determine
the keywords for retail catalogues. Does this sound ambitious? It’s
not. Because the Publisher is behind you. Every step of the way.
The following screenshot tour will show you how it works.

www.calvendo.de

25

Before You Get Started
First decide if you want to create
your page layout with the help of
our online application, the CALVENDO Publisher, or if you want to
upload your finished page layouts
as a PDF.
Also, choose between portrait and
landscape formats and between
calendar and Flipart.
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Tab Page “Settings”
Give your project a preliminary name.
Set the parameters for your calendar
grid. If you choose the “flexible calendar grid” option in the Publisher
Settings, the system updates the year
automatically and the calendar grid
is adjusted every year. It means that
your calendar can be on the market
for years. Without you needing to
touch it again.
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Tab Page “Layout Editor”
With the Editor you add images and
do the page layout.
A good way to start is by uploading
your images.
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Tab Page “Layout Editor”
Using the Toolbar (top) in the Editor, you can create text boxes and
drawing objects, create a design
and do your page layout. Any shape is possible and the entire page
is yours to explore!
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Tab Page “Layout Editor”
Put in the title in the right-hand
context menu. Here you also choose the font style, font size and all
colors for your design – the Editor
gives you all the options you need
to create a professional-looking
design.
If you like, you can apply your
selection to all pages with just one
mouse click.
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Tab Page “Layout Editor”
Also in the context menu on the
right, select one of the many designs
for your calendar grid.
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Tab Page “Index Page”
While you were doing the page
layout, the Publisher was busy in
the background preparing the index page with the imprint and the
thumbnails. Now you can complete
and correct everything that will be
published on the index page.
In the context menu on the right
you can enter captions.

www.calvendo.de

32

Tab Page “Index Page”
In the context menu on the right
you can enter captions.
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Tab Page “Preview”
Create a PDF to check if everything
is in the right place. The PDF file
created in this way does not have
the high resolution of the final
print file, but is the same in every
other respect.
We also recommend that you order a proof (individual sheets in
full print quality) or a bound copy
before submitting your project for
publication.
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Tab Page “Product Description”
This is where you say what needs to
be said about your project.
Remember that the quality of the
advertising is as important to the
commercial success of a product as
the quality of the product itself!
Write blurbs that are catchy, to the
point and convincing.
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Tab Page “Pricing”
Here you set the retail price. With
the Payment Calculator you can
do a run through of how much
you would earn given different
retail prices and sales figures.
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Tab Page “Submit”
Finished? Now you can submit
your project! If it is without fault
and fits in the CALVENDO program,
our jury will release it for publication within a few days. At this
point, your product receives an
ISBN and in one or two weeks it
can be ordered through various
online book sellers, including
Amazon, or through local book
shops
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Marketing – It Needs Your Personal
Touch!
The times when marketing was left entirely to marketing departments
are over. Today’s customers want to be approached more personally. A large advertising budget alone simply won’t do the trick. Approaching customers on a personal level only works if you as the
author get involved.
This is why you write your own advertising copy and assign keywords
for retail catalogues and search engines. After all, who knows your
target group better than you?
We, on the other hand, do what we do best: we deal with the distribution, that is logistics, retailer contacts and maintenance of contacts. Retailers engage in the actual marketing and approach the end
customer.
To make your CALVENDO product a successful CALVENDO product, authors can help significantly by bringing their own networks into play:

zz Use your email signature to point to your products.
zz Use social networking such as Facebook, Xing, Twitter or Pinterest
to spread the news. Just take the link that you find in the Product
Gallery, and show some example images.
zz Ask online customers to advertise your product and write a review.
zz Create your own website or blog.
zz Put a product trailer on YouTube or Vimeo.
zz Get involved in online communities.
zz Offer to write guest articles and do interviews for blogs.
zz Speak to your local book shop.
zz Send a press release to the local press, to specialist media and
blogs.
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zz Enter your work in design competitions.
zz Tell your family, friends and coworkers about your products.
zz Next time you need a present, remember that your product can be
a very special gift.
Is there anything else can you think of?

Working Together: Calvendo’s Success
The success of each individual CALVENDO product depends on how
CALVENDO does as a whole. The more diverse CALVENDO’s publication list and the CALVENDO community become, the more diversified
CALVENDO’s development will be. We have a wealth of ideas for things
to come.
Invite the people you know to create high-quality projects with
CALVENDO. Point them to the Product Gallery on www.calvendo.de,
pass on your experience and know-how. Living is so much better in a
colorful and successful community!

